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LEARNING OUTCOMES 

Knowledge and understanding 

On completion of this degree, students will have knowledge and understanding of: 

 the structure and dynamics of business environments; how businesses seek to 
track and analyse their environments; 

 markets, market economies and how they function; how consumers, firms 
and governments behave as economic agents; why and how markets fail and 
how this failure is managed; 

 business processes and how they operate; the nature, structure and 
functioning of organisations; systems approaches to organisational analyses; 
how and why organisations are changing; 

 key business functions such as Marketing, Human Resources, Information 
Management, Accounting & Finance, Operations – their nature and 
contribution to organisational success, their historic origins and their 
interactions; 

 how businesses develop strategies; the different forms and theories of 
strategy; 

 how organisations make decisions and organise decision-making processes; 
the various sources of decision-making irrationality; the nature, role and 
implications of governmental, regional and supranational business policy on 
businesses. 

Cognitive skills 

On completion of the degree, students will be able to: 

 read material questioningly, identifying and recording key ideas and concepts 
in business studies; 

 synthesise material from a variety of sources, analysing and evaluating 
different perspectives, identifying biases and hidden assumptions; 

 classify, recognise and organise material in distinct and relevant categories; 
 construct, defend and evaluate an argument, using relevant evidence, giving 

reasons for conclusions. 



  

Practical and/or professional skills and attributes 

On completion of the degree, students will be able to: 

 transfer and use relevant key skills in the workplace context; 
 use the more specific knowledge, analytic skills and methods, rooted in the 

different disciplines as a strong basis for work in many professions. 

students will have become better informed, more active and questioning members of 
an organisation by: 

 the ability to engage critically with the underlying challenges and problems 
facing a business;  

 the ability to identify and evaluate conflicting arguments, including 
recognising the significance of different value positions in these arguments. 

Key skills 

On completion of the degree, students will be able to demonstrate the following 
skills: 

1.1.1.1 Communication 

 select appropriate methods of communication for audience and purpose; 
 prepare materials which represent arguments diagrammatically; 
 prepare brief oral presentations; 
 plan and present materials clearly and sequentially in order to advance an 

argument; 
 abilities to conduct research and present findings on business and 

management issues; 
 use suitable computer software to assist in presenting findings or arguments 

to a wider audience. 

1.1.1.2 Application of number 

 interpret simple statistical information and data to justify a point or argument; 
 read statistical data from graphs and charts and use them to construct, 

support or justify an argument; 
 calculate simple ratios and be aware of how such calculations help in an 

analysis; 
 understand the use of numerical data in business functions including market 

research, operations management, performance measurement and finance 
and accounting. 

1.1.1.3 Information technology 

 make effective use of information and communication technologies; 



  

 engage with peers in computer conferencing; 
 use the internet to search for information in a planned, systematic and critical 

way; 
 communicate with fellow students in the course of an electronic group-based 

assignment; 
 interpret quantitative data presented in spreadsheet form. 

1.1.1.4 Learning how to learn 

 take responsibility for achieving a specified level of understanding and use 
various methods to confirm understanding; 

 use of benchmarks to identify current level of achievement of a specified skill 
and monitor progress against this standard; 

 use library and information services, both physical and electronic, effectively; 
 plan and implement progress in the light of assessment of skill levels and 

necessary standards; 
 effective self-management in terms of time, planning and behaviour and 

demonstration of motivation, self-starting, individual initiative and enterprise; 
 engage in reflective, adaptive and collaborative learning. 

STUDY PLAN  
Degree Requirements 
The degree comprises a 128 - 135 credit hours which can be completed over a four-
year period of full-time study. The breakdown of credit hours, courses needed to 
complete the program, as well as the graduation plan for Business Studies 
(Marketing) are presented below.   
 

 
No 

 
Category 

Credit  Hours 

1 Mandatory General University Requirements  18 

2 Faculty Requirements and University Electives  14 - 21 

3 Core Progamme Courses (Common Core Courses) 64 

4 Core Track (specialized) Courses 32 

Total 128 - 135 

  
 
(1) Mandatory General University Requirements (18 credit hours) 
 
The following six courses comprise the Mandatory General University Requirements 
(18 credit hours) 
 

Course 
Number 

Course Title Credit 
hours 

Prerequisites 

GR101 Independent Study Skills 3  



  

AR111 Arabic Communication Skills (I) 3  

AR112 Arabic Communication Skills (II) 3 AR111 

EL111 English Communication Skills (I) 3  

EL112 English Communication Skills (II) 3 EL111 

TU170 Learning On-Line 3  

Total 18  

 
 
 (2)  Faculty Requirements & University Electives (14 credit hours) 
 
A minimum of 14 and a maximum of 21 credits are to be selected from the following 
list. The list includes optional courses from which the student can choose the courses 
that support his/her area of specialization or the requirements of the Ministry of 
Higher Education. Most of the courses are KSA based, and others are UK-based 
courses. 
 
Course 
Number 

Course 

Title 

Credit 
Hours 

Pre-
requisites  

 

Remarks 

GR 131 Branch Requirement 3  Not more than two GRs 
should be taken as 
electives GR 111 Arab Islamic Civilization 3  

GR112 Issues of development in the  

Arab world 

3  

BE 200 Marketing management 3  Obligatory Faculty 
Requirement for the 
Marketing Track BE 201 Consumer behavior 3  

BE 300 Marketing research 3 BE 200 

BE 210 Financial accounting 3  Obligatory Faculty 
Requirement for the 
Accounting Track BE211 Managerial accounting 3 BE 210 

BE 310 Cost accounting 3 BE 210 

BE 220 Money & Banking 3  Faculty Requirement for 
the tracks of Systems, 
Economics and Business 
Studies. Students of these 
tracks can choose any 
elective of Marketing and 
Accounting too.  

BE 230 Financial Institutions 3  

BE 231 Financial Management 3  

BE 320 Islamic Finance 3  

BE 322 Small Business Management 3  

Notes:  
1- Obligatory courses in a certain track can be taken as elective courses in other tracks. 
2- BE stands for "Business Essentials". 
 
 
(3) Core Program and Specialized Courses (96 credit hours): 
 

http://www.arabou.org/course_descriptionfls.htm#AR111
http://www.arabou.org/course_descriptionfls.htm#AR112
http://www.arabou.org/course_descriptionfls.htm#EL111
http://www.arabou.org/course_descriptionfls.htm#EL112
http://www.arabou.org/course_descriptionfls.htm#TU170


  

The following list includes 12 courses (8 Credits/30 points each). First 8 courses or 
core program courses and last 4 courses are of specialization. All courses are 
compulsory for Business Program (Marketing Track) students.  
 

Course 
Number 

Course Title 
Credit 
Hours 

Prerequisite 

LB160 Business English Communication  8 EL112 

B120 An Introduction to Business Studies 8 EL112  

B200*A 

 

Understanding Business Behavior: Business 
Environments and Markets (I) 

8 B120 

B200*B  

 

Understanding Business Behavior: Business 
Processes and Organizations (II) 

8 B200A 

 

B202*A  Understanding Business Functions (I) 8 B120 

B202*B   Understanding Business Functions (II) 8 B202A 

B300A  Business Behavior in a Changing World (I) 8 B120 

B300B Business Behavior in a Changing World (II) 8 B300A 

B 322  Investigating Entrepreneurial Opportunities 8 Passing B120 

B324 Marketing and Society 8 Passing B120 

T175  Exploring Information and Communication 
Technology 

8  

M248 Data Analysis 8  

Total 96  

 
Note:  
The two courses B200 and B202 will be replaced by B201 and B203 respectively in future. 

 



  

MARKETING TRACK  
STUDY / REGISTRATION PLAN 
Business Studies, AOU/KSA, Riyadh  
Fall 2009-2010 

 
First Year 

  
Second Year 

  
Third Year 

  
Fourth Year 

           

First 
Semester 

 Second 
Semester 

First 
Semester 

 Second 
Semester 

First 
Semester 

 Second 
Semester 

First 
Semester 

 Second 
Semester 

   
 

     

TU 170 
3 CR 

 Elective LB160 
8 CR 

B200-A 
8 CR 

 B200-P2 
8 CR 

B300-A 
8 CR 

B300-P2 
8 CR 

T175 
8 CR 

    
   

     

EL 111 
3 CR 

EL 112 
3 CR 

B120 
8 CR 

B202-A 
8 CR 

B202-P2 
8 CR 

B322 
8 CR 

B324 
8 CR 

M248 
8 CR 

           

AR 111 
3 CR 

AR 112 
3 CR 

         
  

 

        

GR 101 
3 CR 

BE 201 
3 CR 

         

        

BE 200 
3 CR   

 BE 300 
3 CR 

      

           

Elective 
  

 Elective 

Note: 

 

× Students are required to study minimum 14 hours and maximum 21 hours of 

elective courses. 

× Students should not register more than two GRs as electives. 

 



  

 

 

 

 

 


